Create independent segmentation strategies SI 02 
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Evaluate each strategy according to a lift table to determine that 
segmentation strategy's strength 
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Run each segmentation strategy against a single cumulative 
list of the customer population to generate a score for each 
customer within each segmentation strategy 
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For each segmentation strategy generate a rank for each 
customer based on that customer's scores 
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Generate a 
composite score 
for each customer 
by averaging their 
ranks in the 
different 
segmentation 
strategies and 
determining a 
ranked list 
according to the 
composite scores 
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Generate a composite 
score for each customer 
by performing an 
ANOVA comparison to 
determine an F-value 
for each customer and 
determining a ranked 
list according to the 
composite scores 
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Generate a composite 
score for each 
customer based on a 
combination of their 
ranks from the 
different segmentation 
strategies and 
determining a ranked 
list according to the 
composite scores 
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Generate an overall score based on a combination of two or more of 
the composite score rankings 
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Generating a ranking for each customer based on the overall scores or 
a composite score 
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Selecting a customer population subset based on the overall rankings 
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